
 

 

Policy Chapter: Chapter 14 Information Technology 
Policy Number and Title: 14.010 Text Messaging Use and Compliance 

I. Policy Statement 

The University of North Texas (UNT) Texting Policy establishes acceptable use standards for text 
messaging as a communication tool by university units. The policy ensures compliance with federal 
regulations, including 10DLC and Telephone Consumer Protect Act (TCPA) requirements, Family 
Educational Rights and Privacy Act (FERPA), Texas Public Information Act, and Federal 
Communications Commission (FCC) automated messaging rules safeguard UNT’s reputation and 
resources, and enhances communication with students, faculty, staff, alumni, and external 
stakeholders. It aligns with UNT’s mission by promoting effective and lawful communication 
practices. 

II. Application of Policy 

This policy applies to all UNT units utilizing text messaging communications. This includes 
departments, employees, student employees, and third-party vendors involved in text messaging 
communications for official university business. This also includes but is not limited to academic 
and administrative units, faculty, staff, graduate assistants, and external service providers 
managing text messaging services on behalf of UNT. 

III. Policy Definitions 

A. 10DLC 

“10DLC,” in this policy, is a 10-digit long code approved by telecommunications carriers for 
business messaging. 

IV. Policy Responsibilities 

A. Authorized Purposes 

Text messaging may be used for: 

1. emergency notifications to promptly inform recipients of safety concerns or urgent 
updates; 

2. academic and administrative deadlines to ensure timely and effective communication 
of critical information; 

3. event updates and reminders to enhance engagement and participation in university-
sponsored activities; 

4. official university promotions and campaigns aimed at fostering community 
involvement and support; or 

5. other approved communications consistent with UNT’s mission and values. 
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B. Compliance with Regulations 

Text messaging must adhere to: 

1. 10 DLC Regulations 

a. Register all campaigns with telecom carriers to avoid service disruptions. 

b. Ensure campaign descriptions align with intended use cases. 

2. Telephone Consumer Protection Act 

a. Obtain explicit consent from all recipients before sending messages. 

b. Clearly communicate opt-in requirements and provide straightforward opt-out 
options. 

3. Federal Communications Commission 

a. Comply with legal standards for automated and manual text messaging. 

b. Ensure proper handling of recipient data to safeguard privacy. 

4. Family Educational Rights and Privacy Act 

a. Text messages containing student education records require FERPA-compliant 
vendor agreements. 

b. Directory information may be shared via text unless students opt out. 

c. Non-directory education records require written student consent specifying 
purpose and recipients. 

5. Texas Public Information Act 

a. Work-related text messages constitute public records subject to disclosure. 

b. Retention requirements: all transitory messages and administrative 
correspondence will be retained in compliance with the Texas Public Information 
Act. 

C. Procurement Process 

The procurement of all text messaging platforms as well as all University texting campaigns 
must receive prior approval from UBSC and the UNT Chief Information Officer (CIO). UBSC 
will review all procurement requests to ensure consistency with UNT branding and 
communication standards and to verify that the content aligns with university goals and 
messaging tone. The CIO will ensure proposed platform meets security and compliance 
standards and will validate proper integration with University IT systems. 
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D. Content Standards 

Text messages must be professional, accurate, and clear to ensure effective communication; 
aligned with UNT’s branding standards to maintain institutional integrity; free from offensive, 
discriminatory, or inappropriate language to uphold ethical and professional norms; and 
limited in frequency and duration to avoid over-communication or recipient frustration. 

E. Vendor Use 

Third-party vendors must undergo a thorough vetting process conducted by the CIO’s office 
and System information security; provide agreements ensuring compliance with federal laws 
and UNT policies; and implement secure data handling practices to protect recipient 
information. 

F. Monitoring and Auditing 

Texting platforms and campaigns will be subject to regular reviews by the CIO and UBSC to 
ensure ongoing compliance. 

V. References and Cross-References 

47 U.S.C. § 227 
FCC 23-21 
UNT Policy 14.003, Acceptable Use 

VI. Revision History 

Policy Contact: Chief Information Officer 

Approved Date: 08/06/2025 

Effective Date: 08/06/2025 

Revisions: 08/06/2025 

 

https://www.fcc.gov/sites/default/files/tcpa-rules.pdf
https://docs.fcc.gov/public/attachments/FCC-23-21A1_Rcd.pdf
https://policy.unt.edu/policy/14-003
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